[bookmark: md_anchor_1]ECU — Complete Brand Guidelines
 
ART DIRECTION · DESIGN SYSTEM · v0.1 — October 2026
 
[bookmark: md_anchor_2]0. ECU product sheet
 
	Item
	Filled in

	Product name
	ECU

	One-sentence description
	A mobile app that helps people track their money day to day (cash, mobile money, bank, tontine) and manage it better through personalised advice.

	Main target
	Three profiles: Amina, 24, novice; Kevin, 32, regular user; Sarah, 40, advanced user. French-speaking Africa first, multi-currency. Language: French. Digital comfort varies from beginner to expert.

	Devices and platforms
	Mobile app with PIN lock and fingerprint or Face ID: Android and iOS. CSV and PDF export. Desktop version: to be confirmed by the product owner.

	Conditions of use
	Quick entry on the move (1–2 taps), bright sunlight, entry-level devices and slow connection [H], frequent but short sessions.

	Positioning in 3 words
	Clarity · Kindness · Progress

	Competitors and references
	To be provided: 3–5 products to analyse (budgeting apps, mobile-money apps, one international benchmark).

	Existing assets to keep
	Logo and monogram, green #2DA333, Poppins, tagline "Gérez. Épargnez. Progressez." (Manage. Save. Progress.), the six essence notions (growth, trust, clarity, management, education, responsibility).

	Existing assets to drop
	No guidelines existed. To avoid: foreign inspiration visuals ("$" symbol, third-party brands, AI-generated images of people).

	Sponsor and decision-maker
	To be confirmed (General Management suggested).

	Desired delivery date
	To be set.


 
 
[bookmark: md_anchor_3]1. Brand foundations
 
	Item
	Content

	Mission
	Help everyone see clearly into their money and manage it with peace of mind, every day.

	Vision
	That every person in French-speaking Africa, and then elsewhere, makes financial decisions with clarity and confidence.

	Promise
	Manage. Save. Progress. Your ally for a better financial life.

	Positioning
	ECU brings together all of a person's money — cash, mobile money, bank, tontine — and supports them without judgement. It doesn't just display figures: it advises, alerts at the right moment and helps people decide.

	Values
	Growth (celebrate every step forward) · Trust (no unrealistic promises) · Clarity (simple words and screens) · Management (concrete methods) · Education (explain so people decide for themselves) · Responsibility (saving and balance, never easy debt).

	Personality
	Kind, clear, close to people, encouraging.

	What the brand is not
	A bank or payment service · a lecturer · a dreary spreadsheet · a trading app · a brand that promises to make you rich · a brand that uses jargon.


 
 
	Element
	Content

	Principle
	The brand supports; it never judges.

	Rule
	No text, colour or animation induces guilt. A negative state (negative balance, overdue instalment) is flagged; it never blocks or punishes.

	Correct
	"Ton budget Nourriture est à 80 %. Un petit ajustement pour finir le mois ?" (Your Food budget is at 80%. A small adjustment to get through the month?)

	Incorrect
	"Attention : tu dépenses trop !" (Warning: you're spending too much!) in red, on a blocking screen.

	Rationale
	Specification: "never reproach", "never block". [H1] Novices abandon apps that make them feel guilty: to verify in interviews.


 
 
[bookmark: md_anchor_4]2. Tone of voice and writing
 
[bookmark: md_anchor_5]2.1  Writing principles
 
1. Start from the situation, not the feature: "Où est passé ton argent ?" (Where did your money go?) rather than "Expense analysis module".
1. One idea per sentence, sentences of 15 words maximum in the interface.
1. Say what to do next: every error or alert message suggests a way forward.
1. Explain estimated figures: mixed-currency totals, loan schedules, financial health score.
1. Encourage without overdoing it: a single exclamation mark, reserved for congratulations.
1. Informal "tu" in the app [H2], consistent with the tone of a close ally; the formal "vous" remains possible on LinkedIn and in institutional documents.
 
[bookmark: md_anchor_6]2.2  Vocabulary
 
	Prefer
	Avoid

	Track, see clearly, set aside, goal, step, landmark, money left to live on
	Manage your assets, optimise, monetise, portfolio, leverage

	Expense, income, balance, budget, due date
	Debit, credit (in the accounting sense), treasury, liabilities

	"Tu peux" (you can), "on te propose" (we suggest), "une piste" (an idea)
	"Tu dois" (you must), "il faut" (you have to), "tu as échoué" (you failed)

	Cash, mobile money, tontine (everyday words)
	Needless English terms: cashflow, savings, tracking


 
 
[bookmark: md_anchor_7]2.3  Message examples (French copy with English gloss)
 
	Situation
	Write
	Avoid

	First launch
	"Bienvenue. Voyons où se trouve ton argent." (Welcome. Let's see where your money is.)
	"Veuillez compléter votre profil." (Please complete your profile.)

	Expense saved
	"C'est noté." (Noted.)
	"Transaction enregistrée avec succès." (Transaction successfully recorded.)

	Budget at 80%
	"Il te reste 20 % de ton budget Nourriture." (You have 20% of your Food budget left.)
	"Alerte : seuil critique atteint." (Alert: critical threshold reached.)

	Budget at 100%
	"Ton budget Nourriture est atteint. Tu peux l'ajuster ou continuer." (Your Food budget is reached. You can adjust it or carry on.)
	"Budget dépassé !" (Budget exceeded!)

	Negative balance
	"Ton compte Orange Money est à −2 500 FCFA. On regarde ensemble ?" (Your Orange Money account is at −2,500 FCFA. Shall we look at it together?)
	"Erreur : solde insuffisant." (Error: insufficient balance.)

	Loan instalment
	"Ton remboursement de 25 000 FCFA est prévu demain." (Your 25,000 FCFA repayment is due tomorrow.)
	"Paiement imminent !" (Payment imminent!)

	Goal at 50%
	"Déjà la moitié de ton objectif Voyage. Bravo !" (Already half of your Travel goal. Well done!)
	"50 % atteints." (50% reached.)

	Lost connection
	"Pas de réseau. Ta dépense est gardée, on l'enverra plus tard." (No network. Your expense is saved; we'll send it later.)
	"Erreur réseau 503." (Network error 503.)

	Account deletion
	"Cette action supprime définitivement ton compte et tes données." (This permanently deletes your account and data.)
	"Voulez-vous vraiment continuer ? OK / Annuler" (Do you really want to continue? OK / Cancel)

	"Can I afford it?"
	Oui · Prudence · Non recommandé (Yes · Caution · Not recommended), with one explanatory sentence
	"Achat refusé" (Purchase refused)


 
 
[bookmark: md_anchor_8]2.4  Punctuation, formats and languages
 
	Item
	Rule

	Spaces
	Non-breaking space before ; : ! ? % and inside French guillemets « … ».

	Date
	Long: 18 octobre 2026. Short: 18/10/2026. List: lun. 18 oct.

	Time
	24-hour clock: 14 h 30.

	Currency
	Non-breaking space for thousands, comma for decimals, code after the amount: 15 000 FCFA (no decimals) · 1 250,50 EUR · 80,00 USD. The bare "$" symbol is forbidden: it is ambiguous.

	Negatives and signs
	Typographic minus "−"; income with +, expenses with −.

	Percentage
	80 %

	Languages
	French in the first version. All strings are externalised and designed for 30% text expansion so other languages can be added.

	Capitals and emoji
	Sentence case. No shouting capitals. No emoji in errors, loans or sensitive topics.


 
 
	Element
	Content

	Principle
	A message says what is happening, why, and what can be done.

	Rule
	Three parts at most: statement, short explanation, action. No visible error code.

	Correct
	"Pas de réseau. Ta dépense est gardée, on l'enverra plus tard." (No network. Your expense is saved; we'll send it later.)

	Incorrect
	"Erreur 503." (Error 503.)

	Rationale
	Specification: the app flags, it never forbids. [H3] Technical error messages cause beginners to drop off: to observe in testing.


 
 
[bookmark: md_anchor_9]3. Logo
 
[bookmark: md_anchor_10]3.1  Versions
 
	Version
	Use
	Status

	Horizontal (symbol + ECU + tagline)
	Primary version: headers, documents, website, social media
	Exists (raster)

	Vertical (symbol above wordmark)
	Square formats, splash screens, posters
	To create

	Symbol only
	App icon, profile picture, favicon, small spaces
	Exists (raster)

	Without tagline
	Whenever the logo is under 160 px wide
	To create

	Light
	Colour on white, #F2F2F2 or #E8F6E9
	Exists

	Dark
	All white on #121412, #1C201C or #1B6B22
	To create

	Monochrome
	Black #1E1E1E; white
	To create (vector)


 
 
[bookmark: md_anchor_11]3.2  Clear space, sizes and media
 
	Item
	Specification

	Clear space
	Free space equal to the height of the letter "E" of the wordmark, on all four sides.

	Minimum sizes
	Symbol: 24 px (16 px for the favicon, simplified drawing). Horizontal logo: 120 px wide. Vertical logo: 72 px wide. Print: 20 mm wide.

	Favicon
	Symbol only, transparent background; SVG, 32 × 32 and 48 × 48 px, plus 180 × 180 px for the iOS home screen.

	iOS icon
	1024 × 1024 px, square with no rounded corners (the system applies them), white symbol on green gradient.

	Android icon
	Adaptive icon: green background 432 × 432 px, symbol within the central 288 px area. Notification icon: monochrome white symbol.

	Misuse
	Distorting, rotating, recolouring outside the versions, adding shadow or outline, separating the symbol from the wordmark, rewriting the tagline, placing on a busy photo, green on green.


 
 
	Element
	Content

	Principle
	The symbol must be recognised on its own, at every size.

	Rule
	Respect the clear space, minimum sizes and versions listed above.

	Correct
	Colour logo on a white background, readable tagline; 32 px symbol as favicon.

	Incorrect
	Green logo on a #2DA333 background, or a logo stretched to fill a banner.

	Rationale
	Logo sheet: legibility tested from 24 to 256 px, "works alone or with the name". [H4] The symbol is recognisable without the name: to test with 5 users.


 
 
[bookmark: md_anchor_12]4. Colours
 
[bookmark: md_anchor_13]4.1  Palette
 
	Role
	Token name
	Colour
	HEX
	RGB
	HSL

	Primary
	green-500
	ECU green
	#2DA333
	45 · 163 · 51
	123° · 57% · 41%

	Primary (text)
	green-700
	Deep green
	#1B6B22
	27 · 107 · 34
	125° · 60% · 26%

	Secondary
	green-300
	Soft green
	#BFE3C2
	191 · 227 · 194
	125° · 39% · 82%

	Secondary (background)
	green-50
	Mint green
	#E8F6E9
	232 · 246 · 233
	124° · 44% · 94%

	Neutral
	ink
	Dark grey
	#1E1E1E
	30 · 30 · 30
	0° · 0% · 12%

	Neutral
	grey-600
	Mid grey
	#6B6B6B
	107 · 107 · 107
	0° · 0% · 42%

	Neutral
	grey-100
	Light grey
	#F2F2F2
	242 · 242 · 242
	0° · 0% · 95%

	Neutral
	white
	White
	#FFFFFF
	255 · 255 · 255
	0° · 0% · 100%


 
 
The values #2DA333, #1E1E1E and #F2F2F2 come from the logo sheet; the others are proposals in these guidelines. Brand gradient: 45°, from green-700 to green-500.
 
[bookmark: md_anchor_14]4.2  State colours
 
	State
	Icon and solid fill
	Text on tinted background
	Tinted background

	Success
	#1B6B22
	#1B6B22
	#E8F6E9

	Warning
	#E8A317 (black #1E1E1E text on it)
	#8A5A00
	#FFF4DB

	Error
	#B93A2C
	#B93A2C
	#FDECEA

	Information
	#2563A8
	#1D4E89
	#E8F0FB


 
 
Information is never carried by colour alone: every state has an icon and a text.
 
[bookmark: md_anchor_15]4.3  Role and proportions
 
1. ECU green #2DA333: the brand signature, primary buttons, progress elements, large headings of 24 px and above.
1. Deep green #1B6B22: green text, links, dark brand backgrounds, success state.
1. Soft and mint green: card backgrounds, pills, illustrations.
1. Neutrals: 60% of a screen's surface (white and light grey); green: 25–30%; states: under 5%.
 
[bookmark: md_anchor_16]4.4  Dark mode
 
	Role
	Token
	HEX

	Background
	dark-bg
	#121412

	Surface (cards)
	dark-surface
	#1C201C

	Text
	dark-text
	#F2F2F2

	Secondary text
	dark-muted
	#A8A8A8

	Primary
	green-400
	#4CC253 (text on it: #121412)

	Error · Warning · Information
	
	#F0786A · #E8A317 · #6FA8F0


 
 
#2DA333 is not used as the background of large surfaces in dark mode: use green-400 for brightness and green-700 for brand flat areas.
 
	Element
	Content

	Principle
	One frank green, calm neutrals; colour serves a role, never decoration.

	Rule
	All text reaches 4.5:1 (3:1 from 24 px, or 18.7 px bold). ECU green #2DA333 never carries body text.

	Correct
	#1E1E1E text on a #2DA333 button (5.1:1); #1B6B22 text on #E8F6E9 (5.9:1).

	Incorrect
	White text on #2DA333 (3.3:1) for a 16 px label; #2DA333 text on #F2F2F2 (2.9:1, fails even when large).

	Rationale
	Contrast ratios calculated according to WCAG 2.2. The coral #D64B3C from the first board (white on it: 4.3:1) is replaced by #B93A2C (5.7:1). The specification requires use in sunlight and on varied devices [H5].


 
 
[bookmark: md_anchor_17]5. Typography
 
Single family: Poppins (Google Fonts, SIL Open Font License 1.1, commercial use allowed; licence recorded in the resource kit). Allowed weights: Regular 400, Medium 500, SemiBold 600, Bold 700. No other typeface, including handwriting fonts.
 
Fallback stack: Poppins, system-ui, -apple-system, "Segoe UI", Roboto, "Helvetica Neue", Arial, sans-serif. The font is bundled in the app (woff2, Latin and Latin Extended subset, four weights) with font-display: swap on the web, to stay fast on slow connections [H6].
 
[bookmark: md_anchor_18]5.1  Hierarchy
 
	Style
	Weight
	Mobile (px / line height)
	Desktop
	Use

	Display
	Bold
	32 / 40
	48 / 56
	Total balance, key figure on the home screen

	Title 1
	SemiBold
	24 / 32
	32 / 40
	Screen title

	Title 2
	SemiBold
	20 / 28
	24 / 32
	Section title

	Title 3
	SemiBold
	18 / 26
	18 / 26
	Card title

	Body
	Regular
	16 / 24
	16 / 24
	Body text (base size)

	Secondary text
	Regular
	14 / 20
	14 / 20
	Subtext, hints

	Caption
	Medium
	12 / 16
	12 / 16
	Notes, tab labels; never essential information

	Button
	SemiBold
	16 / 24
	16 / 24
	Button labels, no capitals

	Amount
	SemiBold
	16 to 32
	16 to 48
	All amounts; right-aligned in lists


 
 
[bookmark: md_anchor_19]5.2  Legibility rules
 
1. Line height: 1.25 for titles, 1.5 for body text; 45–75 characters per line.
1. Left-aligned, never justified. Capitals reserved for social media badges.
1. Text must scale to 200% through phone settings without truncation or overlap.
1. Two weights at most per screen.
 
	Element
	Content

	Principle
	Typography makes figures readable at a glance, even in sunlight.

	Rule
	Body text at 16 px minimum; captions at 12 px minimum; amounts always SemiBold.

	Correct
	Amount "15 000 FCFA" in SemiBold 20 px, right-aligned on the row.

	Incorrect
	Amount in greyed Light 12 px, or body text at 13 px.

	Rationale
	WCAG 1.4.4 (200% resize); specification: entering and reading the balance is the core use. [H7] Users read their balance in full sunlight: to test.


 
 
[bookmark: md_anchor_20]6. Grid and spacing
 
[bookmark: md_anchor_21]6.1  Grid and breakpoints
 
	Class
	Width
	Columns
	Margins
	Gutter
	Notes

	Compact
	360–599 px
	4
	16 px
	16 px
	Reference mock-up: 360 × 800 px

	Medium
	600–839 px
	8
	24 px
	16 px
	Tablet portrait

	Expanded
	840–1,199 px
	12
	32 px
	24 px
	Tablet landscape, small desktop

	Large
	1,200 px and above
	12
	auto
	24 px
	Centred content, 1,200 px maximum width


 
 
[bookmark: md_anchor_22]6.2  Spacing scale
 
Base of 4 px. Only these values are allowed.
 
	Token
	space-1
	space-2
	space-3
	space-4
	space-5
	space-6
	space-7
	space-8

	Value
	4
	8
	12
	16
	24
	32
	48
	64


 
 
1. Screen margin: 16 px; space between two cards: 12 px; card padding: 16 px; between one section and the next: 24 px.
1. Primary actions sit in the lower half of the screen, within thumb reach.
1. Respect system safe areas (notch, gesture bar).
 
	Element
	Content

	Principle
	A regular rhythm makes a screen calm and predictable.

	Rule
	Every spacing is a multiple of 4 px from the scale; every element aligns to the grid and to the left edge of titles.

	Correct
	Cards 12 px apart, 16 px padding, title aligned on the margin.

	Incorrect
	Gaps of 10 or 18 px, elements one pixel off, text touching the edge.

	Rationale
	Consistency and developer use (tokens). 360 px is a common width on entry-level phones [H8].


 
 
[bookmark: md_anchor_23]7. Iconography
 
[bookmark: md_anchor_24]7.1  Style and construction
 
1. Outline style, 2 px stroke, rounded caps and joins, 2 px inner corner radius.
1. 24 × 24 px grid with 2 px inner padding (20 × 20 px live area); keyline shapes: 20 px circle, 18 px square, 20 × 16 and 16 × 20 px rectangles.
1. Filled only for the active state of navigation tabs.
1. Sizes: 16 (dense), 20, 24 (standard), 32 (illustrative), 48 (empty states).
1. Colours: ink (default), grey-600 (secondary), green-700 (brand, active); never #2DA333 alone on a light background for an icon that carries meaning.
1. Touch target: 44 × 44 px minimum around any interactive icon; text label for every navigation icon.
1. Categories: 24 px icon in a 40 px round pill, green-50 background, green-700 icon.
 
[bookmark: md_anchor_25]7.2  Library (62 icons to produce)
 
	Family
	Icons

	Navigation (5)
	home, transactions, add, budgets, more

	Accounts (8)
	cash, mobile money, bank, tontine, savings, loan, net worth, transfer

	Actions (12)
	add, edit, delete, search, filter, calculator, export, share, recurring, duplicate, calendar, notification

	Categories (16)
	food, transport (moto-taxi), housing, health, education, family and money sent home, phone credit, leisure, clothing, work, bills, donations, tontine, savings, unexpected, other

	States (6)
	success, warning, error, information, locked, amounts hidden

	Guidance (9)
	coach, tip, library, goal, health score, monthly review, quiz, video, article

	Brand essence (6)
	growth, trust, clarity, management, education, responsibility


 
 
[bookmark: md_anchor_26]7.3  Creating a new icon
 
1. Check that no existing icon fits. 2. Draw on the 24 px grid with the keyline shapes. 3. 2 px stroke, 2 px radii, no detail under 2 px. 4. Test at 16 px and 48 px. 5. Test in greyscale and in dark mode. 6. Name in lowercase without accents (categorie-transport), export as SVG with no hard-coded colour. 7. Have it validated in the design system review.
 
	Element
	Content

	Principle
	An icon is understood in a second, with or without a label.

	Rule
	One stroke family only; no letters, no "$" symbol; pictograms inspired by local reality (moto-taxi, tontine).

	Correct
	"Moto-taxi" icon in a 2 px stroke inside a 40 px pill.

	Incorrect
	Filled multicolour icon, or a Western car icon for "transport".

	Rationale
	Specification: categories adapted to local daily life. [H9] Local pictograms are understood better than generic icons: to test.


 
 
[bookmark: md_anchor_27]8. Illustrations and photography
 
[bookmark: md_anchor_28]8.1  Illustrations
 
1. Style: rounded geometric shapes, flat colour with no outline, two or three greens from the palette, one neutral, amber as a rare accent.
1. Subjects: everyday financial objects (piggy bank, wallet, rising chart, calendar, savings jars). No drawn characters in the app.
1. Use: empty states, onboarding, congratulation screens. Size 160–240 px; never more than 40% of the screen.
 
[bookmark: md_anchor_29]8.2  Photography (social media, website, communication)
 
1. Subjects: real people in recognisable everyday situations: moto-taxi, market, home, office, students, two people talking over a phone.
1. Style: natural light, faithful colours, sincere looks, close to medium shots, phone in hand with a real ECU screenshot.
1. Treatment: no green filter laid over the image; brand colour is applied as a solid flat area around the photo, never on faces.
1. Forbidden: AI-generated people; visible third-party brands; displayed banknotes or ostentatious signs of wealth; poverty clichés; stereotypes; minors without authorisation; screens of another app; the "$" symbol.
1. Representation: diversity of ages, genders, jobs and situations; dignity and autonomy of people; several profiles per campaign (Amina, Kevin, Sarah).
1. Licences: written image-rights authorisation or commercial licence; every image is logged in the licence register.
 
	Element
	Content

	Principle
	Show real people who recognise themselves in the brand.

	Rule
	Real photos and local contexts; illustrations without characters; ECU screenshots only.

	Correct
	Two friends comparing their expenses on a phone in front of their neighbourhood.

	Incorrect
	Stock photo of an executive in a suit with a "$" chart, or an AI-generated character.

	Rationale
	Specification: adaptation to African reality; mission: "realistic situations for our users". [H10] Authentic local photos build trust: to verify in interviews.


 
 
[bookmark: md_anchor_30]9. Interface components
 
[bookmark: md_anchor_31]9.1  Shared tokens
 
	Token
	Value

	Radii
	radius-sm 8 · radius-md 14 · radius-lg 20 · radius-xl 28 · radius-pill 999

	Elevation
	elev-0 none · elev-1 0 1 3 rgba(30,30,30,.12) · elev-2 0 4 12 rgba(30,30,30,.16)

	Borders
	Decorative grey-200 #E3E3E3 · field grey-500 #8C8C8C (3.4:1 on white)

	Focus
	3 px green-700 ring, offset 2 px, on all interactive elements

	Touch target
	48 × 48 px recommended, 44 × 44 px minimum


 
 
[bookmark: md_anchor_32]9.2  Buttons
 
	Type
	Specification
	States

	Primary
	Height 48, pill radius, #2DA333 fill, #1E1E1E SemiBold 16 text. One per screen.
	Default · pressed (#1B6B22 fill, white text) · focus · web hover (elev-1) · disabled (#E3E3E3 fill, #6B6B6B text) · loading (20 px spinner, label "Enregistrement…" (Saving…), fixed width)

	Secondary
	Height 48, 2 px #1B6B22 border, #1B6B22 text, transparent fill
	Same states; pressed: #E8F6E9 fill

	Tertiary
	#1B6B22 SemiBold text, height 44, no fill
	Pressed: #E8F6E9 fill; visible focus

	Destructive
	#B93A2C fill, white text (5.7:1); always preceded by a confirmation
	Same states

	Compact
	Height 40, same styles, for tables and toolbars
	Same

	Quick add
	56 px round button, #2DA333 fill, "+" symbol in #1E1E1E, at the centre of the navigation bar
	Same


 
 
[bookmark: md_anchor_33]9.3  Fields
 
	Component
	Specification
	States

	Text field
	Height 52, radius 14, 1.5 px #8C8C8C border, 14 Medium label above, 12 hint below
	Default · focus (2 px #1B6B22 border) · filled · error (#B93A2C border + icon + message) · disabled · read-only

	Amount field
	32 SemiBold text, numeric keyboard, currency shown on the right, built-in calculator button (e.g. 2 000 + 1 500 + 750)
	Same + calculation result displayed

	Selector
	Opens a choice sheet (account, category, currency), 48 px rows
	Default · open · selected

	Switch and checkbox
	48 px target; text always visible alongside
	On · off · focus


 
 
[bookmark: md_anchor_34]9.4  Lists and cards
 
	Component
	Specification
	States

	Transaction row
	Height 64: 40 px category pill, 16 Medium label, 14 grey subtext (account · date), SemiBold amount on the right (income: "+" #1B6B22; expense: "−" #1E1E1E); 72 px inset divider
	Default · pressed (#F2F2F2) · swipe (edit, delete) · selected

	Account card
	Radius 20, padding 16, account icon, name, balance in Display or Title 2, currency
	Default · pressed · hidden ("••••")

	Budget card
	8 px progress bar + "80 %" text; under 80%: green; 80–99%: amber; 100% and over: #B93A2C; state icon alongside
	Normal · warning · exceeded

	Goal card
	Bar or ring, remaining amount, target date, milestones 25 · 50 · 75 · 100%
	In progress · milestone reached · achieved

	Tip card
	green-50 background, coach icon, 2 lines maximum, tertiary button "En savoir plus" (Learn more)
	Default · read · dismissed


 
 
[bookmark: md_anchor_35]9.5  Navigation, menus, tabs
 
	Component
	Specification
	States

	Bottom bar
	Height 64 + safe area; Home · Transactions · Add (56 px, centre) · Budgets · More; 24 icon + 12 label always visible
	Active: filled #1B6B22 icon in a green-50 pill; inactive: #6B6B6B

	Top bar
	Height 56, Title 2, back on the left, action on the right
	Default · scrolled (elev-1)

	Desktop navigation
	240 px side rail, same entries
	Active · hover · focus

	Segmented tabs
	Height 40 (Expenses · Income · Transfers); active: green-50 fill, #1B6B22 text, 2 px line
	Active · inactive · focus

	Menus and choice lists
	48 px rows, icon on the left, closes by tapping outside or by gesture
	Default · pressed · selected · disabled


 
 
[bookmark: md_anchor_36]9.6  Modals, notifications, tables
 
	Component
	Specification
	States

	Bottom sheet
	Top radius 28, 32 × 4 px handle, closes by gesture, cross and Esc key
	Open · full screen · closed

	Confirmation dialog
	Centred, two buttons maximum, destructive action on the right in #B93A2C, explicit text ("Supprimer le compte" — Delete the account)
	Open · loading

	Snackbar
	Height 48, 4 s (10 s with "Annuler" — Undo), above the bottom bar
	Success · information

	Inline banner
	State-tinted background, icon, text, optional action; never blocking
	Success · warning · error · information

	Push notification
	Short title, body of 90 characters maximum, 1–2 tips per week at most, can be turned off by type
	—

	Table (desktop, exports)
	Sticky header, 48 rows, right-aligned amounts, sortable; on mobile: turned into a list
	Default · hover · active sort · selected row

	Charts
	Breakdown ring, income and expense bars; series: #2DA333, #1B6B22, #E8A317, #2563A8, #8C8C8C, #BFE3C2, with direct labels
	Default · selected · empty


 
 
	Element
	Content

	Principle
	Few components, highly consistent, all usable with one thumb.

	Rule
	Every component exists in the library with its states and tokens; no hard-coded values; one primary button per screen.

	Correct
	Adding an expense in two taps: "+", amount, save.

	Incorrect
	Two competing green buttons, or a button 36 px high.

	Rationale
	Specification: an expense is added in 1–2 taps; WCAG 2.5.8 (targets of at least 24 px) and the brief's requirement: 44 px. [H11] The central add button is found without help: to test.
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	Pattern
	Rules

	Forms
	One subject per screen; label above the field; validation on leaving the field; error message under the field, with an icon; suitable keyboard (numeric for amounts); primary button at the bottom, always visible above the keyboard.

	Authentication
	Sign-up by phone number (6-digit SMS code, automatic paste, resend possible after 30 s) or by e-mail. 4-digit PIN, then a prompt for fingerprint or Face ID. After 5 wrong attempts, increasing delay and recovery help. No mandatory password.

	Search
	Field at the top of the transaction list; search by label, amount or category; recent searches; empty result with a suggestion.

	Filters
	Bottom sheet with chips: period, account, category, type; active-filter counter on the button; "Réinitialiser" (Reset) always visible; results update live.

	Empty states
	160 px illustration, a title, a sentence, a button. Example: "Aucune dépense pour l'instant. Ajoute la première en deux taps." (No expenses yet. Add the first one in two taps.)

	Errors
	Field: inline message. Network or server: non-blocking banner or full screen with a "Réessayer" (Retry) action. No loss of entered data.

	Loading
	Row skeletons beyond 300 ms; spinner reserved for actions; the interface never freezes. Offline: entries are kept locally then synchronised.

	Onboarding
	Under 2 minutes, 3–5 screens, one question per screen: sign-in, level and goal (optional, visible "Passer" — Skip), currency, first account with balance, home screen tour.

	Payment
	Not applicable in the first version: ECU executes no payment. Any future subscription will show the full price in FCFA, no hidden trial and a confirmation before charging.


 
 
	Element
	Content

	Principle
	Every journey is short, reversible and loses no data.

	Rule
	One primary action per screen; every destructive action asks for confirmation; every entry is kept after an error.

	Correct
	First account created in under 2 minutes, with "Passer" on the profile questions.

	Incorrect
	A ten-field mandatory form before accessing the app.

	Rationale
	Specification: first launch in under 2 minutes, optional questionnaire. [H12] Users accept an SMS code over a password: to verify in interviews.
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	Item
	Specification

	Durations
	Micro-interaction 100 ms · state change 150–200 ms · screen transition 250 ms · bottom sheet 300 ms · bar fill 400 ms · savings milestone 800–1,200 ms. No animation exceeds 1.2 s or blocks the user.

	Easing curves
	Enter: cubic-bezier(0.2, 0, 0, 1) · exit: cubic-bezier(0.4, 0, 1, 1) · movement: cubic-bezier(0.4, 0, 0.2, 1).

	Transitions
	Screens: horizontal slide; tabs: fade; bottom sheet: rises from the bottom; row deletion: vertical collapse and an "Annuler" (Undo) message.

	Haptic feedback
	Light vibration when an operation is saved, success vibration at the 25 · 50 · 75 · 100% milestones; never on repeated errors; phone settings respected.

	Congratulations
	Sober: a pictogram and a filling bar. At 100%, light confetti of one second at most, non-blocking.

	Reduced motion
	If the system setting is on: 100 ms fades instead of slides, no confetti or animated counters, bars shown directly.

	Performance
	Animate only transform and opacity; aim for 60 frames per second; on entry-level devices, remove costly effects (blur, animated shadows).

	Forbidden
	Flashing more than 3 times per second, infinite looping animations, exaggerated bounces, motion with no function.


 
 
	Element
	Content

	Principle
	Motion explains what changes and celebrates soberly; it never slows entry down.

	Rule
	Every animation has a purpose, a duration from the table, and a reduced version.

	Correct
	The budget bar fills in 400 ms up to 80%, then turns amber with an icon.

	Incorrect
	A 4-second confetti shower that hides the balance.

	Rationale
	WCAG 2.2.2 and 2.3.3 (motion); specification: congratulations at milestones, kind tone. [H13] Animations stay smooth on entry-level devices: to measure.
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Target level: WCAG 2.2 AA minimum, on mobile and desktop, in light and dark modes.
 
[bookmark: md_anchor_40]12.1  Tested contrasts
 
	Pairing
	Ratio
	Verdict

	#1E1E1E on #FFFFFF
	16.7:1
	Pass, body text

	#1E1E1E on #F2F2F2
	14.9:1
	Pass

	#6B6B6B on #FFFFFF · on #F2F2F2
	5.3:1 · 4.8:1
	Pass, secondary text

	#1E1E1E on #2DA333 (primary button)
	5.1:1
	Pass

	#FFFFFF on #1B6B22
	6.6:1
	Pass

	#1B6B22 on #E8F6E9 · on #FFFFFF
	5.9:1 · 6.6:1
	Pass

	#FFFFFF on #B93A2C · #B93A2C on #FDECEA
	5.7:1 · 5.0:1
	Pass

	#8A5A00 on #FFF4DB
	5.4:1
	Pass

	#1D4E89 on #E8F0FB
	7.3:1
	Pass

	Field border #8C8C8C on #FFFFFF
	3.4:1
	Pass (component, 3:1)

	#2DA333 on #FFFFFF · #FFFFFF on #2DA333
	3.3:1
	Large text (24 px and up) and graphic elements only

	#2DA333 on #F2F2F2
	2.9:1
	Forbidden

	#FFFFFF on #D64B3C
	4.3:1
	Forbidden (replaced by #B93A2C)

	Dark mode: #F2F2F2 on #121412 · #A8A8A8 on #1C201C
	16.5:1 · 6.9:1
	Pass

	Dark mode: #4CC253 on #121412 · #121412 on #4CC253
	8.1:1 · 8.1:1
	Pass

	Dark mode: #F0786A · #6FA8F0 · #E8A317 on #121412
	6.7 · 7.5 · 8.5:1
	Pass
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	Area
	Rule

	Touch targets
	44 × 44 px minimum, 48 recommended; at least 8 px between two targets.

	Keyboard navigation (desktop, external keyboards)
	Logical order; visible 3 px green-700 focus ring; no traps; modals close with Esc; focus returns to the originating element.

	Screen readers (TalkBack, VoiceOver)
	Every interactive element has a name, role and state. Amounts are read out in words, e.g. "fifteen thousand CFA francs". A budget bar announces "Food, 80 percent, 20 percent left". In privacy mode: "amount hidden". State changes (warning, milestone) are announced.

	Colour
	Never alone: normal, warning and exceeded budgets are also distinguished by icon and text.

	Text
	Scales to 200% without loss; 1.5 line height for body text; no text inside images.

	Alternative text
	Informative image: a description of what it teaches. Decorative image: hidden. Chart: a one-sentence summary plus an accessible data table. Video: captions and transcript.

	Timing
	No action expires without warning; temporary messages last at least 4 s and are repeated in the notification centre.

	Audit
	Before each release: screen-reader test on Android and iOS, automated audit tools, contrast check, full keyboard walkthrough on desktop. Report kept.


 
 
	Element
	Content

	Principle
	Anyone must be able to track their money, whatever their device, eyesight or situation.

	Rule
	No screen ships without passing the 12.2 checks and the 12.1 contrast list.

	Correct
	Budget at 100%: #B93A2C bar, warning icon and the text "Budget atteint" (Budget reached).

	Incorrect
	A red bar alone, with no text or icon.

	Rationale
	WCAG 1.4.1, 1.4.3, 1.4.11, 2.4.7, 2.5.8; the brief's requirement: 4.5:1 and 44 px.
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	Medium
	Application

	Key screens (reference mock-ups)
	Eight screens, mobile and desktop, light and dark: 1. onboarding · 2. home (total balance, remaining budget, savings progress, alerts) · 3. expense entry with calculator · 4. transaction list · 5. budgets · 6. savings goal · 7. coach and tips · 8. monthly review.

	Social media
	ECU social media guidelines ECU-CHA-01: four visual models, eight content series, series badge, footer with tagline and app-store badges. The colours, typography and logo in this document prevail.

	E-mails
	600 px wide, white background, logo in the header, one title, a short text, one #2DA333 primary button with #1E1E1E text, tagline in the footer. Informal "tu". Subject line of 50 characters at most. Plain-text version provided. Never an image alone carrying the message.

	Documents
	Monthly reviews and PDF exports: A4, 20 mm margins, logo in the header, Poppins, tables with 8 mm rows, right-aligned amounts, "estimated figures" note where applicable.

	Print
	Card, poster, flyer: logo on white, deep green or black; clear space respected; Poppins; CMYK and Pantone equivalents to be calibrated with the printer before any print run.

	Sales presentation
	16:9 format, white or #1B6B22 background, Poppins Bold title of 40 px at least, one idea per slide, real ECU screenshots, sourced figures, logo bottom left.


 
 
	Element
	Content

	Principle
	One green, one voice, everywhere ECU appears.

	Rule
	Every medium uses the logo, palette, Poppins, tone and clear space from these guidelines, without exception.

	Correct
	Review e-mail with logo, Poppins title, green button with black text, tagline in the footer.

	Incorrect
	E-mail with another green, a system font and a white button on #2DA333.

	Rationale
	Brand consistency; mission: an outside team builds a faithful screen with the guidelines alone.
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Until these hypotheses are tested, the choices that depend on them are provisional.
 
	No.
	Hypothesis
	Test
	Success criterion

	H1
	Novices abandon apps that make them feel guilty.
	Interviews: stories of abandoning an app
	At least 3 of 5 interviews confirm

	H2
	Informal "tu" is preferred to formal "vous".
	Preference between two versions of the same screen
	4 of 5 prefer it

	H3
	An error message without a code is better understood.
	Usability test, comparing two messages
	Immediate understanding by 5 of 5

	H4
	The symbol is recognised without the name.
	Recognition test with 5 users
	4 of 5 associate it with finance

	H5 · H7
	Contrast is sufficient in the sun; the balance is readable in full sunlight.
	Outdoor test on 3 devices
	Balance read in under 3 s

	H6 · H13
	The app stays fast and smooth on entry-level devices and slow connections.
	Measurements on 2 low-end devices, throttled network
	Opens in under 3 s, animations at 30 frames per second or more

	H8
	360 px is the dominant width.
	Device statistics for target users
	360 px among the 3 most common widths

	H9
	Local pictograms are better understood.
	Recognition test of the 16 categories
	14 of 16 recognised without label

	H10
	Authentic local photos build trust.
	Preference between two sets of visuals
	4 of 5 prefer the local set

	H11
	The central add button is found without help.
	Task test: add an expense
	Done in under 10 s and 2 taps by 4 of 5

	H12
	An SMS code is accepted over a password.
	Interviews and sign-up journey test
	Sign-up completed in under 2 min by 4 of 5


 
 
Minimum protocol: 5 interviews (2 Amina profiles, 2 Kevin, 1 Sarah), analysis of 5 reference products (to be chosen with the product owner), usability test with 5 users on the mock-ups, accessibility audit, trial on entry-level devices. Data is anonymised before sharing.
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	Expected deliverable
	Status
	Remaining

	Documented guidelines (13 chapters)
	v0.1 written, chapters 1–13
	Visual good and bad examples for each chapter; documentation site and PDF layout; research-based rationales

	Component library
	Specified in text (chapter 9)
	Build in a shared design file with colour, text and spacing variables

	Reference mock-ups
	Not started
	Eight screens in mobile and desktop, light and dark, then a test with 5 users

	Resource kit
	Logos as images, colour sheet
	Vector logos (horizontal, vertical, symbol, monochrome, dark), 62 icons, fonts and licences, illustrations, exported tokens

	Presentation
	Not started
	Problem, research, choices, test results, next steps (20 minutes)


 
 
Twelve-week plan: weeks 1–2 scoping and research (H1 to H12) · 3–4 brand foundations and three visual directions · 5–6 visual identity (vector logos, colours, icons) · 7–9 component library and patterns · 10–11 mock-ups, tests, accessibility audit · 12 documentation, kit, presentation. A review with the product owner closes each phase.
 
Points for the product owner to decide: whether the product is available on desktop or mobile only; competitors to analyse; sponsor and delivery date; informal "tu" in the app; 4-digit PIN.
